














8  |  The beauty of the Handcrafted

Baluchari
Baluchari, the widely admired silk saree, is a Geographical Indication 
(GI) product of West Bengal and has a history of over 200 years. It 
is charecterised by its intricate designs that oft en depict scened from 
India’s ancient epics and mythology.  Th e sophisticated hand-weave 
and colour harmony make Baluchari an object of desire.

Today, this labour-intensive art is handwoven in jacquard loom where 
two weavers are required to weave a saree.  Th e younger generation 
of weavers are opting out of this craft  because the Baluchari weave is 
technically diffi  cult and not proportionately remunerative.  BB has 
stepped in to conserve this heritage craft . It supports 120 Baluchari 
weavers and another 360 artisans engaged in preparatory work 
with better returns and improved market access while diversifying 
product off ering to cater to the demand of contemporary buyers.  Th e 
interventions that include design improvement, product diversifi cation 
and strategic marketing have helped raise their average income from 
US$70 to US$90 per month.

Products: Fabric, Scarves, Sarees, Shawls, Home Furnishing products

13  

Patachitra
Pat means a piece of cloth scroll and chitra means painting.  Th e 
Patuas, a community of itinerant scroll painters and singers in West 
Bengal, used a unique form of story-telling while travelling from 
village to village. Th e patachitra (painting) would be unrolled in front 
of audiences and the patua would sing about the mythological stories 
that the paintings contained. Th e most famous school of pata art is 
the Kalighat School in Kolkata of the 19th century. Th e themes and 
the style of the Kalighat patachitra were what made them unique: the 
prime focus of the patachitra was  a satirical discourse of the Bengali 
landlord culture that was in vogue then and other urban issues and 
events.

BB presents this product of the Rural Craft  Hub of Patachitra as a 
unique heritage art on apparel, stationery items and home décor 
products to harness contemporary markets for the conservation of 
this art.  BB’s interventions for entrepreneurship development, design 
skills improvement, product diversifi cation, and market linkage have 
helped raise the income of about 250 indigenous artist entrepreneurs at 
the hub from US$200 per month to US$500 and above in the last two 
years.  Improved sanitation, literacy, and school attendance of children 
have been some of the positive spin-off s of BB’s intervention.

Products: Paintings, Patachitra on Bags, Scarves, Stoles, Sarees, Crockery 
and Home Furnishing products.
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